
World Journal of Hematology and Oncology

Use Of ChatGPT In Market Research Abstract

Research

Som Biswas*

Department of Radio diagnosis, GRMC, Gwalior, India

*Corresponding author: 
Som Biswas, 
Resident, Department of Radio diagnosis, GRMC, Gwalior, India, 
Email: sombiswas4@gmail.com

Received Date: 19 Jun 2023
Accepted Date: 06 July 2023
Published Date: 17 July 2023

1. Abstract 

ChatGPT is a large language model developed by OpenAI that has the 
potential to revolutionize market research by providing more natural and 
convenient ways for customers to share their opinions and experiences. 
This discussion explores the advantages and disadvantages of using 
ChatGPT in market research, including issues related to bias, data privacy 
and security, limitations in understanding, cost, and technical expertise. 
Market researchers must weigh the potential benefits and drawbacks 
before deciding whether to use ChatGPT in their work to ensure that they 
are leveraging the best available tools and methods to gather valuable 
insights about their customers and the market. 

2. Introduction

ChatGPT, a large language model developed by OpenAI, has the potential 
to revolutionize the field of market research by providing more natural and 
convenient ways for customers to share their opinions and experiences. 
However, the use of ChatGPT in market research is not without its 
challenges and limitations. In this discussion, we will examine the potential 
advantages and disadvantages of using ChatGPT in market research, 
including issues related to bias, data privacy and security, limitations 
in understanding, cost, and technical expertise. By understanding these 
factors, market researchers can make informed decisions about whether 
and how to use ChatGPT in their work [1, 2]. ChatGPT, as a language 
model developed by OpenAI, can be used in various ways in market 
research. Some of the ways it can be used are:

2.1. Sentiment Analysis: ChatGPT can be trained to perform sentiment 
analysis on customer reviews, social media posts, and other customer 
feedback. This can give market researchers valuable insights into how 
customers feel about a particular product or brand, and help companies 
make informed decisions about their marketing strategies.

2.2. Customer Service: ChatGPT can be integrated into a company’s 

customer service system to provide 24/7 support to customers. It can 
assist customers with product questions, resolve customer complaints, and 
provide personalized recommendations.

2.3. Market Segmentation: ChatGPT can be used to analyze customer 
data and identify market segments based on demographics, purchasing 
behavior, and other factors. This information can then be used to develop 
targeted marketing strategies for each segment.

2.4. Voice-based Surveys: ChatGPT can be integrated into voice-based 
surveys to provide a conversational interface for collecting market 
research data. This can make the survey experience more engaging and 
increase response rates.

These are just a few examples of how ChatGPT can be used in market 
research. It’s important to note that while ChatGPT can be a valuable tool, 
it’s just one component of a larger market research effort, and the results 
should be interpreted and analyzed carefully [3].

3. Role of ChatGPT in Sentiment Analysis

ChatGPT can play a significant role in sentiment analysis, which is the 
process of determining the sentiment or emotion expressed in text. In this 
context, ChatGPT can be trained on large datasets of customer feedback, 
reviews, and social media posts to identify the sentiment expressed in 
each piece of text. One common approach to sentiment analysis using 
ChatGPT is to fine-tune the model on a large annotated dataset of text 
labeled with sentiments, such as positive, negative, or neutral. This can 
be done using a supervised machine learning approach, where the model 
is trained to predict the sentiment of a given text. After fine-tuning, the 
model can be used to make predictions on new, unseen text data. ChatGPT 
can also be used for more advanced sentiment analysis tasks, such as 
aspect-based sentiment analysis, which involves identifying the specific 
aspects of a product or service that are being evaluated and the sentiment 
associated with each aspect. This can provide companies with more 
detailed insights into customer opinions and help them address specific 
issues more effectively.

In conclusion, ChatGPT can be a powerful tool for sentiment analysis, 
providing organizations with valuable insights into customer opinions and 
helping them make informed decisions about their products and services.
Sure, here are a few examples of how ChatGPT can be used for sentiment 
analysis:

3.1. Customer Feedback Analysis: A company could use ChatGPT to 
analyze customer feedback from surveys, product reviews, and other 
sources to understand how customers feel about their products and 
services. For example, ChatGPT could be trained on a dataset of customer 
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reviews to identify the sentiment expressed in each review, and the 
company could use this information to make improvements to its products 
and services.

3.2. Social Media Monitoring: ChatGPT can be used to monitor social 
media for mentions of a brand or product and analyze the sentiment 
expressed in each post. This information can help companies understand 
how customers feel about their brand and identify potential issues that 
need to be addressed.

3.3. Market Research: ChatGPT can be used in market research surveys 
to ask customers about their opinions and experiences with products and 
services. The model can analyze the sentiment expressed in each response 
to provide market researchers with valuable insights into customer 
opinions.

3.4. News Sentiment Analysis: ChatGPT can be used to analyze news 
articles and determine the sentiment expressed in each article. This 
information can help companies understand how their products, services, 
or brand are being portrayed in the media and make informed decisions 
about their public relations strategies.

These are just a few examples of how ChatGPT can be used for sentiment 
analysis. The specific use case and implementation will depend on the 
needs and goals of each individual organization [4].

4. Role of ChatGPT in Customer Service in Market Research With 
Examples

ChatGPT can play a significant role in customer service in market research 
by providing fast and accurate support to customers 24/7. Here are a few 
examples of how ChatGPT can be used in customer service:

4.1. Virtual Assistant: ChatGPT can be integrated into a company’s 
website or mobile app as a virtual assistant that can answer customer 
questions, provide product information, and assist with resolving issues. 
For example, a customer could ask a question about a product’s features, 
and ChatGPT could provide an accurate and detailed response. 

4.2. Chatbot: ChatGPT can be used to build a chatbot that can handle 
customer inquiries and support requests. The chatbot can be integrated 
into a company’s website or social media platforms, allowing customers 
to receive support whenever they need it. For example, a customer could 
ask a question about a product’s return policy, and ChatGPT could provide 
the relevant information.

4.3. Voice-based Customer Service: ChatGPT can be integrated into 
voice-based customer service systems to provide customers with an 
alternative to traditional phone-based support. The model can understand 
natural language inputs and provide accurate and personalized responses. 
For example, a customer could ask a question about a product’s warranty, 
and ChatGPT could provide the relevant information.

These are just a few examples of how ChatGPT can be used in customer 
service in market research. By providing fast and accurate support to 
customers, ChatGPT can improve customer satisfaction, reduce support 
costs, and provide valuable insights into customer needs and preferences 
that can inform market research efforts [5].

5. Use of ChatGPT in Market Segmentation With Examples

ChatGPT can be used in market segmentation to help companies better 
understand their target audience and create more effective marketing 
strategies. Market segmentation is the process of dividing a market into 
smaller groups of consumers with similar needs or characteristics. Here 
are a few examples of how ChatGPT can be used in market segmentation:

5.1. Customer Profiling: ChatGPT can be used to analyze customer 
data, such as survey responses and social media posts, to build customer 
profiles. The model can identify patterns in the data and group customers 
into segments based on their interests, behaviors, and needs. For example, 
a company could use ChatGPT to analyze customer survey responses 
and identify segments of customers who are interested in eco-friendly 
products.

5.2. Sentiment Analysis: ChatGPT can be used to analyze customer 
feedback and social media posts to identify the sentiment expressed in 
each piece of text. This information can be used to segment customers 
based on their attitudes and opinions towards a brand or product. For 
example, a company could use ChatGPT to analyze customer reviews 
and identify segments of customers who are highly satisfied with their 
products and those who are not.

5.3. Intent Analysis: ChatGPT can be used to analyze customer inquiries 
and support requests to identify the intent behind each request. This 
information can be used to segment customers based on their needs and 
goals. For example, a company could use ChatGPT to analyze customer 
support requests and identify segments of customers who are seeking 
technical support and those who are looking for product recommendations.

These are just a few examples of how ChatGPT can be used in market 
segmentation. By providing valuable insights into customer needs and 
preferences, ChatGPT can help companies create more effective marketing 
strategies and improve their overall business performance [6].

6. Role of ChatGPT in Voice-Based Surveys With Examples

ChatGPT can play a crucial role in voice-based surveys by providing a 
more convenient and natural way for customers to share their opinions 
and experiences. Voice-based surveys allow customers to respond to 
survey questions using their voice, rather than typing their responses on 
a keyboard.

Here are a few examples of how ChatGPT can be used in voice-based 
surveys:
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6.1. Voice-based Market Research: ChatGPT can be integrated into 
voice-based market research systems to provide customers with a more 
natural and convenient way to share their opinions and experiences. For 
example, a customer could be asked to provide feedback on a product 
or service by speaking their response into a voice-enabled device, and 
ChatGPT could transcribe and analyze the response to provide valuable 
insights for market researchers.

6.2. Voice-based Surveys for Customer Feedback: ChatGPT can be 
used to build voice-based surveys that customers can take to provide 
feedback on a company’s products or services. The model can transcribe 
and analyze the responses to provide valuable insights for the company. 
For example, a customer could be asked to rate their experience with a 
product on a scale of 1 to 5 by speaking their response, and ChatGPT 
could transcribe and analyze the response to provide the company with an 
overall customer satisfaction score.

6.3. Voice-based Surveys for Customer Segmentation: ChatGPT can be 
used in voice-based surveys to segment customers based on their interests, 
behaviors, and needs. For example, a customer could be asked to provide 
information about their preferences and habits by speaking their responses 
into a voice-enabled device, and ChatGPT could transcribe and analyze 
the responses to segment customers into different groups based on their 
preferences.

These are just a few examples of how ChatGPT can be used in voice-based 
surveys. By providing a more convenient and natural way for customers to 
share their opinions and experiences, ChatGPT can improve the accuracy 
and usefulness of market research data and provide valuable insights for 
companies [7].

7. Disadvantages of using ChatGPT in market research

While ChatGPT has many advantages for market research, there are also 
some potential disadvantages to consider:

7.1. Bias: Like any AI model, ChatGPT is only as good as the data it was 
trained on. If the training data contains biases, these biases can be reflected 
in the model’s predictions and outputs. Market researchers must be careful 
to ensure that the training data used to develop ChatGPT models is diverse 
and representative of the population they are interested in.

7.2. Data Privacy and Security: The use of ChatGPT in market research 
often involves processing large amounts of sensitive customer data. 
Companies must ensure that this data is stored and processed securely to 
protect the privacy of their customers.

7.3. Limitations in Understanding: ChatGPT is a language model that 
uses statistical techniques to generate responses, but it doesn’t have a 
real understanding of the world like a human. This can lead to limitations 
in its ability to understand and interpret complex or nuanced customer 
feedback, especially when dealing with subjective topics such as emotions 

and opinions.

7.4. Cost: The development and implementation of ChatGPT models for 
market research can be resource-intensive and expensive. Companies 
must consider the costs associated with acquiring, training, and deploying 
ChatGPT models when deciding whether to use them for market research.

7.5. Technical Expertise: Using ChatGPT for market research requires a 
certain level of technical expertise, including an understanding of machine 
learning and natural language processing. Companies must ensure that 
they have access to the necessary expertise and resources to effectively 
use ChatGPT for market research.

These are some of the potential disadvantages of using ChatGPT in market 
research. It’s important to carefully consider these factors and weigh the 
potential benefits and drawbacks before deciding whether to use ChatGPT 
for market research purposes. In conclusion, the use of ChatGPT in market 
research holds great potential for providing more natural and convenient 
ways for customers to share their opinions and experiences. However, it’s 
important to be mindful of the potential disadvantages and limitations, 
such as bias, data privacy and security, limitations in understanding, cost, 
and technical expertise. Market researchers must weigh the potential 
benefits and drawbacks before deciding whether and how to use ChatGPT 
in their work. By doing so, they can ensure that they are leveraging the 
best available tools and methods to gather valuable insights about their 
customers and the market.
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